
Note that cost per action varies by client/project based on goals defined by the campaign.
Conversion is always a useful measure of success for an action taken after an ad has been clicked.

PAID ADS COST PER ACTION

Consumer Products 21.50%   1.17% 4.50% 0.11% 
Food & Beverage 25.90% 0.35% 3.80% 0.12%
Higher Education 15.89% 8.84% 7.22% 0.01%
Govt Agency/Service 20.53% 9.49% 8.00% 0.01%
Health/Soc Service 18.58% 9.88% 6.69% 0.01%
Health Professional 14.35% 9.09% 5.82% 0.01%
Retail 11.63% 9.14% 7.57% 0.01%
All Industries 14.79% 9.00% 6.99% 0.01%

All Industries                                             4.02%

Health Related                                2.8%

Higher Ed                                      2.6%

Credit & Lending                                          5.5%

Home Improvement                            3.3%

2020 STAT STACK
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Mobile (smart phone)         1.79%

Tablet                                                 3.58%

Desktop                                                       4.44%

CONVERSION RATES By Device

CTR CPC
Cost Per
Action

Conv 
Rate

Consumer Services   2.41%    $6.40   6.64%   $90.70

Education                3.78%   $2.40  3.39%   $72.70

Health & Medical     3.27%   $2.62   3.36%  $78.09

Home Goods            2.44%  $2.94  2.70%   $87.13

Overall                      3.17%   $2.69  3.75%    $48.96  

Adw�ds CTR CPC
Cost Per
Action

Conv 
Rate

Consumer Services     62%    $3.08   9.96%    $31.11

Education                   73%   $1.06   13.58%  $7.85

Health Care                83%    $1.32   11%      $12.31

Retail                          1.59%  $.70    3.26%   $21.47

All Industries              .90%   $1.72   9.29%   $18.68  
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POSTS & ENGAGEMENT RATES

Food & Bev  0.48 .12% .45 1.69% .36 .058%

Higher Ed 1.08 .12%  .49 3.96% 1.78    .079% 

Non-profit 1.12 .13% .46 2.40% 1.99 .062%

Retail 1.13 .08% .79 .97% .67 .041%

Ind Average .97 .09% .70 1.60% .86 .048%
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